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Invitation from the Conference Chair 
 

 
 
 

Dear Colleagues, 

We are pleased to invite you to join us in Melbourne, Australia for 
the 2011 Annual Conference of the International Society for 
Behavioral Nutrition and Physical Activity (ISBNPA). The theme of 
the 2011 Conference is ‘Promoting healthy eating and physical 
activity: The latest international research’. The local organising 
committee is proud to be hosting this meeting in Melbourne – 
Australia’s most exciting and culturally diverse city.  

ISBNPA was formed to address the needs of researchers from 
multiple disciplines with an interest in promoting nutrition and 
physical activity. The ISBNPA meeting provides a forum to discuss 
and debate the influences of nutrition and physical activity, and 
strategies to promote healthy eating and physical activity in a 
population health context. ISBNPA has members from more than 
30 countries around the world and the Annual Conference provides 
an important opportunity for interaction, networking and sharing of 
the latest cutting-edge research in the field. 
 
2011 marks the 10th anniversary of the formation of ISBNPA, so 
the Melbourne Annual Meeting provides a unique opportunity to 
celebrate the contribution of the Society to the promotion of nutrition 
and physical activity. 

The scientific program for the Annual Conference will be 
complemented by a Marketplace showcasing the latest products 
and services in the field of behavioural nutrition and physical 
activity. There are various levels of premium representation to suit 
all levels of involvement outlined in this prospectus, which we are 
confident will meet your organisation’s marketing objectives.  

To secure your desired level of representation, we strongly 
encourage you to contact the Meeting Managers to ensure that you 
don’t miss out on what is sure to be another successful Annual 
Meeting. 

We look forward to seeing you in Melbourne in June 2011! 
 
Professor David Crawford 
Director, Centre for Physical Activity and Nutrition Research 
Deakin University 



 
 
    

   Page 3 

The International Society for Behavioral Nutrition and Physical 
Activity (ISBNPA) 
 

 
ISBNPA is a professional organisation committed to the betterment of human health 
and the free exchange of ideas, especially evidence-based findings regarding the 
promotion of healthy eating and physical activity. 

ISBNPA was deliberately formed to be international and to combine interests in 
nutrition and physical activity. The vision of ISBNPA is to be the international leader in 
advancing and fostering excellence in research on the promotion of healthy eating 
and physical activity behaviors. 

ISBNPA has an international presence with nearly 400 members representing over 
30 countries. Our members come together from government agencies, industry and 
professional organisations as well as academic and medical institutions. 

 
The ISBNPA Meeting 
 
This meeting will be the 10th anniversary gathering of this prestigious society of world experts on 
behavioural nutrition and physical activity.  

This is the first time this international gathering of renowned experts on physical activity and nutrition will be 
held in the Southern Hemisphere. A stimulating program will feature key-note presentations, symposia and 
free papers covering a broad range of research on behavioural nutrition and physical activity. The key-note 
speakers are esteemed researchers and international experts on physical activity and/or behavioural 
nutrition. 
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Keynote Speakers 
 

 James F. Sallis, Ph.D is Professor of Psychology at San Diego State University and Director of 
Active Living Research, a program of the Robert Wood Johnson Foundation.  His primary research 
interests are promoting physical activity and understanding policy and environmental influences on 
physical activity, nutrition, and obesity. Dr. Sallis has received awards from the American College of 
Sports Medicine, Society of Behavioral Medicine, and American Psychological Association Division 
of Health Psychology.  His current focus is using research to inform policy and environmental 
changes that will increase physical activity and reduce childhood obesity.  
 

 Professor Annie Anderson is a Public Health Nutritionist with extensive experience in 
designing, implementing and evaluating lifestyle intervention trials whilst based at the Universities 
of Cambridge, Aberdeen, Glasgow and Dundee. She is director of the Centre for Public Health 
Nutrition and co-director of the Centre for Research into Cancer Prevention and Screening at the 
University of Dundee. Her work includes activities at an international level through the UICC 
(International Union against Cancer) Taskforce on Cancer Prevention and she was an observer for 
UICC on the WCRF/AICR Review on Food, Nutrition and Physical Activity and the Prevention of 
Cancer (2004-2007). During 2008 – 2010 she has been responsible for leading work on health and 
sustainability for the development of the Scottish Government Food and Drink policy. 

 
 Dr. Abby King is Professor of Health Research & Policy and Medicine at Stanford University 

School of Medicine. A recipient of the Award for Outstanding Scientific Contributions in the Area of 
Health Psychology from the American Psychological Association. Dr. King's research focuses on 
the applications of behavioral science theory and ecological models to the development, evaluation, 
and dissemination of public health interventions aimed at chronic disease prevention and control. 
She has served on a number of government taskforces in the U.S. and abroad, including current 
membership on the U.S. Secretary of the Department of Health and Human Services’ Scientific 
Advisory Committee on National Health Promotion and Disease Prevention Objectives for 2020 
(Healthy People, 2020). Dr. King is an elected member of the Academy of Behavioral Medicine 
Research.  

   

Jaakko Tuomilehto, MD, MPolSc, PhD is Professor of Public Health at the University of 
Helsinki, Finland. He initiated the Finnish Diabetes Prevention Study, the landmark study for the 
primary prevention of type 2 diabetes, and also the large collaborative DECODE and 
DECODA.studies (Diabetes Epidemiology: Collaborative Analysis of Diagnostic Criteria in 
Europe/Asia) on the prevalence and outcomes of hyperglycaemia. He has been presented with a 
number of prestigious awards including: UNESCO – Hellmut Mehnert Award on aetiology and 
prevention of diabetes, Castelli Pedroli Prize from the EASD, the Kelly West Award for Outstanding 
Achievement in Epidemiology from the American Diabetes Association, the Peter Bennett Diabetes 
Epidemiology Award from the International Diabetes Epidemiology Group.  
 

 Professor Tony McMichael (MBBS, PhD), epidemiologist, currently holds an NHMRC 
Australia Fellowship at the National Centre for Epidemiology and Population Health, Australian 
National University, Canberra. He was previously Professor of Epidemiology at the London School 
of Hygiene and Tropical Medicine (1994-2001), and had previously developed and led the Diet, 
Nutrition and Disease research group in the CSIRO Division of Human Nutrition. He is an advisor to 
the World Health Organization on environment, climate change and health, a long-time contributor 
to health risk assessment for the UN’s Intergovernmental Panel on Climate Change (IPCC), Chair 
of a reference panel for the WHO-based Tropical Diseases Research Program, and Honorary 
Professor of Climate Change and Health at the University of Copenhagen.  
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Keynote Speakers continued… 

 Professor Melanie Wakefield is a behavioural scientist with a population-based perspective. 
She is Director of the Centre for Behavioural Research in Cancer at the Cancer Council Victoria in 
Melbourne, Australia. She has honorary professorial appointments at the Universities of Melbourne 
and Sydney, and at Deakin University.  Her centre conducts applied behavioural research to guide 
the development and evaluation of cancer prevention programs, including mass media campaigns 
in tobacco control, skin cancer prevention and obesity prevention.  She is internationally known for 
her research on the effects of tobacco control policies and mass media campaigns on smoking 
behaviour, supported by NIH and Australian government sources. She serves as an Expert Advisor 
to the World Health Organisation on tobacco control issues pertaining to public education and is 
Deputy Editor of the international journal Tobacco Control. 
 

 
Previous Annual Meetings 
 

Year Location Delegate Numbers 
2010 Minneapolis, USA 450* 
2009 Lisbon, Portugal 591 
2008 Banff, Canada 515 
2007 Oslo, Norway 486 
2006 Boston, USA 331 

 
* Estimated numbers 

 

 
Delegate Profile 
 

 
 
 
 
  

ISBNPA 2009 Delegates

Australia 
Europe 
Americas 
Asia 
New Zealand 
South Africa 
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Melbourne Convention and Exhibition Centre 
 

The Melbourne Convention and Exhibition Centre is a state of the art facility superbly situated on the banks 
of Melbourne's Yarra River, close to the heart of the central business district and just 30 minutes from 
Melbourne's International Airport.  The new Convention Centre is Australia's newest icon and the country's 
largest combined exhibition and convention centre and opened in July 2009. The Convention Centre is part 
of an AUD$1 billion development including a Hilton Hotel Southwharf, a lifestyle retail precinct and 60,000 
m2 of shopping.  The centre is designed to achieve the first six green star environmental rating, making it 
one of the greenest convention centres in the world. 

 

 
 
 
Accommodation 
A range of competitively priced accommodation options will be secured by the Meeting Managers for 
ISBNPA 2011. For further information on accommodation options and to reserve accommodation for 
yourself, or your organisation please visit the Meeting website at http://www.isbnpa2011.org  or contact the 
Meeting Managers. 
 
 

Benefits to Sponsors and Exhibitors 
 

The ISBNPA 2011 will provide many long lasting benefits including: 
• Maximum exposure at a premier ISBNPA 2011 devoted to the promotion of healthy eating  and physical 

activity 

• The opportunity to deliver a clear message that you have a genuine commitment to the promotion of 
healthy eating and physical activity.  

• High visibility on the meeting website and meeting marketing materials 

• Provides opportunity for eye-to-eye marketing 

• Educating the market 

• Building prospect databases 
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Sponsorship at a Glance 
 
Sponsorship Package Number Available Price A$ 

Gold Sponsor Two $20,000 

Silver Sponsor Four $10,000 

Bronze Sponsor  $5,000 

Welcome Reception Sponsor Exclusive $4,000 

Satchel Sponsor Exclusive $3,500 

Name Badge Sponsor Exclusive $3,000 

Program Book Sponsor Exclusive $3,000 

Scientific Poster Sponsor Exclusive $2,000 

Lunch Sponsor Three $2,000 

Refreshment Break Sponsor Three $1,500 

Writing Pad Sponsor Exclusive $1,000 

Writing Pen Sponsor Exclusive $1,000 

Satchel Inserts   $800 

Program Book Advertising  From $600 

 
 
 
 
 
 
 
 
 
 
Important Dates 
 
Call for Symposium Abstracts open Early September 2010 

Call for Symposium Abstracts deadline Early October  2010 

Call for Posters/Papers Abstracts open Early October 2010 

Call for Posters/Papers Abstracts deadline End November 2010 

Registration opens January 2011 

Program Book advertising booking deadline 29 April 2011 
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Gold Sponsor             A$20,000 (incl. GST) 
Maximum Two 
 

As one of the Gold Sponsors, your organisation will benefit from an excellent level of exposure.  Your 
organisation will enjoy a strong alignment with the Meeting through the many opportunities for branding and 
exposure, prior to and during the Meeting. 
 
As a Gold Sponsor, your organisation will receive considerable exposure and recognition through the 
following benefits: 

• Recognition as a Gold Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as a Gold Sponsor (with organisation logo) on the Sponsors’ page of the official Meeting 
website, including a hyperlink to your organisation’s home page 

• Acknowledgement as a Gold Sponsor on the official Sponsorship acknowledgement board onsite 

• Three (3) complimentary Meeting Delegate Registrations inclusive of the Welcome Reception  

• Two (2) complimentary Marketplace space located in a prominent position within the Exhibition 

• Two (2) Marketplace Registration inclusive of the Welcome Reception 

• Delegate list supplied prior to the Meeting ** 

• Logo and 150 word profile in the Program Book 

• Company brochure (maximum four x A4 pages per brochure) to be inserted in all Delegates’ satchels 
(Sponsor to supply material) 

• Use of the Meeting Logo until end of June 2011 

• Verbal acknowledgement as a Gold Sponsor during the Opening and Closing sessions 

• Full page colour advertising space in the Meeting Program Book (artwork to be supplied by Sponsor) 
 
* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  
To maximise exposure, please confirm your participation by the earliest date possible. 

** This list will be provided prior to the Meeting.  Such lists will exclude any Delegates who have withheld permission to publish 
their details in accordance with the Australian Privacy Act. 
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Silver Sponsor             A$10,000 (incl. GST) 
Maximum Four  
 
As a Silver Sponsor, your organisation will enjoy a strong alignment with the Meeting through the many 
opportunities for branding and exposure, prior to, during and after the Meeting. 
 
As a Silver Sponsor, your organisation will receive a high level of exposure and recognition through the 
following benefits: 

• Recognition as a Silver Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as a Silver Sponsor (with organisation logo) on the Sponsors’ page of the official Meeting 
website, including a hyperlink to your organisation’s home page 

• Acknowledgement as a Silver Sponsor on the official Sponsorship acknowledgement board onsite 

• Two (2) complimentary Meeting Delegate Registrations inclusive of the Welcome Reception  

• One (1) complimentary Marketplace space located in a prominent position within the Exhibition 

• One (1) Marketplace Registration inclusive of the Welcome Reception 

• Delegate list supplied prior to the Meeting** 

• Logo and 100 word profile in the Program Book 

• Company brochure (maximum four x A4 pages per brochure) to be inserted in all Delegates’ satchels 
(Sponsor to supply material) 

• Use of the Meeting Logo until end of June 2011 

• Half page colour advertising space in the Meeting Program Book (artwork to be supplied by Sponsor) 
 
* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 

** This list will be provided prior to the Meeting.  Such lists will exclude any Delegates who have withheld permission to publish 
their details in accordance with the Australian Privacy Act. 
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Bronze Sponsor               A$5,000 (incl. GST) 
 
As a Bronze Sponsor, your organisation will enjoy a strong alignment with the Meeting through the many 
opportunities for branding and exposure, prior to, during and after the Meeting. 
 
As a Bronze Sponsor, your organisation will receive a high level of exposure and recognition through the 
following benefits: 

• Recognition as a Bronze Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as a Bronze Sponsor (with organisation logo) on the Sponsors’ page of the official Meeting 
website, including a hyperlink to your organisation’s home page 

• Acknowledgement as a Bronze Sponsor on the official Sponsorship acknowledgement board onsite 

• One (1) complimentary Meeting Delegate Registrations inclusive of the Welcome Reception  

• Delegate list supplied prior to the Meeting** 

•  Logo and 50 word profile in the Program Book 

• Company brochure (maximum four x A4 pages per brochure) to be inserted in all Delegates’ satchels 
(Sponsor to supply material) 

• Use of the Meeting Logo until end of June 2011 

• Half page colour advertising space in the Meeting Program Book (artwork to be supplied by Sponsor) 
 
* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 

** This list will be provided prior to the Meeting.  Such lists will exclude any Delegates who have withheld permission to publish 
their details in accordance with the Australian Privacy Act. 
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Welcome Reception Sponsor            A$4,000 (incl. GST) 
Exclusive 
 
Impress all Delegates, VIPs, speakers and Exhibitors with your hospitality at the premier social function of 
the Meeting.  The Welcome Reception is an excellent opportunity to make a strong, initial impact and 
lasting impression on all Delegates.  The Welcome Reception will be held on Wednesday 15 June and is 
an essential networking opportunity for all attendees. 

• Recognition as the Welcome Reception Sponsor (with organisation logo) on all printed Meeting 
material* 

• Recognition as the Welcome Reception Sponsor (with organisation logo) on the Sponsors’ page of the 
Meeting website, including a hyperlink to your organisation’s home page 

• Acknowledgement as the Welcome Reception Sponsor on the official Sponsorship acknowledgement 
board onsite 

• The Sponsor may provide a freestanding banner which will be positioned at the entrance to the 
Welcome Reception venue (maximum size 2m high x 1m wide) 

• Small table signs featuring the company name and logo displayed on the tables at the Welcome 
Reception. (Meeting Managers to supply) 

• Sponsor may provide the Welcome Reception guests with a company branded gift (Sponsor to supply 
gifts).  Note: Subject to the approval of the Organising Committee. 

• Logo and 50 word profile in the Program Book 

• Two (2) complimentary tickets for the Sponsor’s nominated guests to attend the Welcome Reception 

• Use of the Meeting Logo until end of June 2011 
 

* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 
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Meeting Satchel Sponsor               A$3,500 (incl. GST) 
Exclusive 
 

All Delegates attending the Meeting will receive a satchel.  Sponsorship of the Delegate satchel will ensure 
your logo is continually visible to all Delegates throughout the duration of the Meeting and beyond.  

The company or organisation accepting this Sponsorship package will receive considerable exposure and 
ongoing recognition:  

• Recognition as the Meeting Satchel Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as the Meeting Satchel Sponsor (with organisation logo) on the Sponsors’ page of the 
Meeting website, including a hyperlink to your organisation’s home page 

• Acknowledgement as the Meeting Satchel Sponsor on the official Sponsorship acknowledgement board 
onsite 

• Logo printed on the Meeting satchel along side the Meeting logo.  The Meeting Organising Committee 
reserves the right to source and select the satchel. 

• Company brochure (maximum four x A4 pages per brochure) to be inserted in all Delegates’ satchels 
(Sponsor to supply material) 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 
 

 
Name Badge Sponsor               A$3,000 (incl. GST) 
Exclusive 
 
To gain access to the Meeting, all Delegates are required to wear the official Meeting name badge.  This is 
an opportunity to have your company logo printed on all name badges alongside the Meeting logo and gain 
great exposure throughout the Meeting. 

• Recognition as the Name Badge Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as the Name Badge Sponsor (with organisation logo) on the Sponsors’ page of the 
Meeting website, including a hyperlink to your organisation’s home page 

• Acknowledgement as the Name Badge Sponsor on the official Sponsorship acknowledgement board 
onsite 

• Logo printed on all Name Badges along side the Meeting logo 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 
 

* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 
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Program Book Sponsor              A$3,000 (incl. GST) 

Exclusive 
 

The Meeting Program Book and all general meeting information will include the Scientific and Social 
Program.  This publication will be a valuable reference tool used by Delegates during and after the Meeting.  

The Sponsoring company will receive the following entitlements and benefits: 

• Recognition as the Program Book Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as the Program Book Sponsor (with organisation logo) on the Sponsors’ page of the 
Meeting website, including a hyperlink to your organisation’s home page 

• Acknowledgement as the Program Book Sponsor on the official Sponsorship acknowledgement board 
onsite 

• Full page colour advertising space in the inside back cover of the Meeting Program Book (artwork to be 
supplied by Sponsor) 

• Company name and logo printed on the cover of the Program Book alongside the Meeting logo 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 

 
Scientific Poster Sponsor                 A$2,000 (incl. GST) 
Exclusive 
 

The Scientific Poster area is an integral part of the Meeting and will provide a premium branding and 
marketing opportunity to demonstrate your support and commitment of continued research and 
development.  The Scientific Poster area will be located within the Display Area and will provide the 
Sponsor with superior levels of exposure during the Meeting. 
 
As the Scientific Poster Sponsor you will enjoy the following entitlements: 

• Recognition as the Scientific Poster Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as the Scientific Poster Sponsor (with organisation logo) on the Sponsors’ page of the 
Meeting website, including a hyperlink to your organisation’s home page  

• Acknowledgement as the Scientific Poster Sponsor on the official Sponsorship acknowledgement board 
onsite 

• Logo in the Program Book 

• The Sponsor may provide a freestanding banner which will be positioned in a prominent location at the 
Scientific Poster display (maximum size 2m high x 1m wide) 

• Logo displayed on Poster Boards 

• Use of the Meeting Logo until end of June 2011 
 

* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 
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Lunch Sponsor               A$2,000 (incl. GST) 
Maximum Three 
 
Demonstrate your company’s hospitality by Sponsoring the daily luncheon break. 
 
As the Sponsor of the daily luncheon break your company will receive the following entitlements: 

• Recognition as a Lunch Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as a Lunch Sponsor (with organisation logo) on the Sponsors’ page of the Meeting 
website, including a hyperlink to your organisation’s home page  

• Acknowledgement as a Lunch Sponsor on the official Sponsorship acknowledgement board onsite 

• Company corporate literature may be displayed on the refreshment stations during the Sponsored lunch 
(Sponsor to supply) 

• The Sponsor may provide a freestanding banner which will be positioned in a prominent location in the 
lunch area (maximum size 2m high x 1m wide) 

• Small table signs featuring the company name and logo displayed on the Sponsored refreshment tables 
(Meeting Managers to supply) 

• Two (2) complimentary passes for nominated guests to attend the Sponsored lunch break (these 
passes are for the lunch break only, attendance to other sessions is not included) 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 
 

* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 
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Refreshment Break Sponsor             A$1,500 (incl. GST) 
Maximum Three 
 

Demonstrate your company’s hospitality by Sponsoring the daily refreshment breaks. 
 
As the Sponsor of the daily refreshment breaks your company will receive the following entitlements: 

 

• Recognition as a Refreshment Break Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as a Refreshment Break Sponsor (with organisation logo) on the Sponsors’ page of the 
Meeting website, including a hyperlink to your organisation’s home page 

• Acknowledgement as a Refreshment Break Session Sponsor on the official Sponsorship 
acknowledgement board onsite 

• Company corporate literature may be displayed on the refreshment stations during the Sponsored break 
(Sponsor to supply) 

• The Sponsor may provide a freestanding banner which will be positioned in a prominent location during 
the Sponsored refreshment break (maximum size 2m high x 1m wide) 

• Small table signs featuring the company name and logo displayed on the Sponsored refreshment break 
tables (Meeting Managers to supply) 

• Two (2) complimentary passes for nominated guests to attend the Sponsored refreshment break (these 
passes are for the refreshment break only, attendance to other sessions is not included) 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 
 

* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.   To maximise 
exposure, please confirm your participation by the earliest date possible. 
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Writing Pad Sponsor               A$1,000 (incl. GST) 
Exclusive 
 

This is an opportunity to provide each Delegate with your branded writing pad in the Meeting Satchel, 
providing your organisation with exposure that exceeds the duration of the Meeting. 

 
Please note the writing pads are to be supplied by the Sponsor. 

• Recognition as the Writing Pad Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as the Writing Pad Sponsor (with organisation logo) on the Sponsors’ page of the Meeting 
website, including a hyperlink to your organisation’s home page  

• Acknowledgement as the Writing Pad Sponsor on the official Sponsorship acknowledgement board 
onsite 

• Writing Pads, provided by the Sponsor, will be included in all Delegate satchels 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 
 
 

 
Writing Pen Sponsor               A$1,000 (incl. GST) 
Exclusive 
 
This is an opportunity to provide each Delegate with your branded writing pen in the Meeting Satchel, 
providing your organisation with exposure that exceeds the duration of the Meeting.  
 
Please note the pens are to be supplied by the Sponsor. 

• Recognition as the Writing Pen Sponsor (with organisation logo) on all printed Meeting material* 

• Recognition as the Writing Pen Sponsor (with organisation logo) on the Sponsors’ page of the Meeting 
website, including a hyperlink to your organisation’s home page 

• Acknowledgement as the Writing Pen Sponsor on the official Sponsorship acknowledgement board 
onsite 

• Writing Pens, provided by the Sponsor, will be included in all Delegate satchels 

• Logo in the Program Book 

• Use of the Meeting Logo until end of June 2011 
 

* Exposure in the Meeting publications is determined by confirmation of Sponsorship prior to print deadlines.  To maximise 
exposure, please confirm your participation by the earliest date possible. 
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Advertising 
 
These cost-effective advertising opportunities are an effective medium to communicate your corporate 
message and products/services to the Meeting Delegates. 
 
Satchel Insert                  A$800 (incl. GST) 
 
Your organisation may provide promotional material which will be included in all Delegate satchels.   

• Company brochure (maximum four x A4 pages per brochure) to be inserted in all Delegates’ satchels 
(Sponsor to supply material) 
 

 
Meeting Program Book 

The Meeting Program Book will be a valuable reference tool used by Delegates throughout the Meeting.  
The publication will contain full details covering the scientific program, together with Exhibition and session 
details as well as information covering the Meeting social events. 
 
Deadline for booking: 29 April 2011 
Deadline for artwork:  6 May 2010 
 
Publication Advertising Rates 
 
 Size  Cost 
• Half Page Mono  A$600 
• Full Page Mono  A$800 
• Half Page Colour   A$800 
• Full Page Colour  A$1,000 
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Marketplace 
 
The ISBNPA 2011 Marketplace will run in conjunction with the Meeting Program.  The Marketplace has 
been designed to provide the best possible promotional opportunities to participating organisations. With 
refreshment breaks being served in the area, the display will create an unparalleled opportunity to promote 
your products and services to Delegates. 
 
Space is limited so to secure your booking and avoid disappointment contact the Meeting Managers as 
soon as possible. 
 

Why Participate? 
 
The ISBNPA 2011 Marketplace will provide an exceptional opportunity to promote your products and 
services in a face-to-face environment, thereby furthering your sales and marketing objectives.  There’s no 
better way than a Marketplace to: 
 

• Build new and strengthen existing relationships  

• Acquire highly qualified leads 

• Increase brand awareness  

• Meet the decision makers 

• Demonstrate new devices and services 

• Gain instant market feedback  

• Obtain first-hand market knowledge of developments in your industry 

• Discuss development of key points raised at the Meeting 
 
 

The Venue 
 
The Marketplace will be held in the Level 1 Foyer at the Melbourne Convention and Exhibition Centre.  The 
Foyer is adjacent to all sessions and meeting rooms and will house all Meeting catering and the scientific 
posters.   
 
 

Preliminary Trade Display Timetable 
 
Wednesday 15 June Exhibitor move-in and set-up  13:00 – 17:00 
Wednesday 15 June Welcome Reception 18:00 – 19:00  
Wednesday 15 June Exhibition open  18:00 – 19:00 
Thursday 16 June Exhibition open 08:30 – 18:00 
Friday 17 June Exhibition open 08:30 – 18:00 
Saturday 18 June Exhibition move-out 08:30 – 15:00 
 
Note: this is a preliminary schedule and is subject to change. 
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Trade Display Area             A$2,000 (incl. GST) 
 
The Marketplace will be located adjacent to the Meeting rooms.  
 
As a Marketplace holder your company will receive the following entitlements: 

• Recognition as a Marketplace holder (with company name) in the Program Book 

• Trestle Table display space 3m wide x 1m deep. Includes one trestle table, two chairs and a velcro 
compatible poster board 3m wide x 2.4m high 

• 1 Marketplace registration per display table, which entitles the holder to: 
- Lunch and Morning and Afternoon Refreshment Breaks 
- Meeting Satchel, including Delegate List** 
- Meeting Program Book 
- One (1) ticket to the Welcome Reception 

Additional furniture, including computer hire, may be arranged through the Meeting Managers, at an 
additional charge.  

 

** This list will be provided at the end of the Meeting.  Such lists will exclude any Delegates who have withheld permission to 
publish their details in accordance with the Australian Privacy Act. 

Additional tickets to the Welcome Reception may be purchased from the Meeting Managers. 
 
Additional Staff Passes 
 
• Additional registrations may be purchased from the Meeting Managers.  The cost is $250 per person.  

The fee will provide a name badge, attendance to the Welcome Reception, access to lunch and the 
morning and afternoon tea and coffee breaks during the Meeting. 

• Additional exhibition staff wishing to attend Meeting sessions, must register as a Meeting Delegate and 
pay the appropriate registration fee. 
 

Marketplace Information Pack  
 
A Marketplace Information Pack will be distributed to all Marketplace holders approximately three months 
prior to the Trade Display.  The manual will contain Marketplace Registrations and Marketplace Pass Order 
Forms, the move-in / move-out schedule and supplier contact details and professional tips and advice on 
how to achieve the best return on your investment.  
 
Public and Product Liability Insurance  
 
It is a requirement of the Meeting Managers that all Marketplace holders have adequate Public and Product 
Liability Insurance cover based on a limit of indemnity to the value of A$10,000,000 or above.  This refers to 
damage or injury caused to third parties/visitors on or in the vicinity of a Trade Display.  Marketplace holders 
are required to submit their public liability insurance certificate along with their booking form.  To assist you in 
locating your certificate within your organisation – it can often be found with the accounts / finance 
departments and is also often referred to as ‘Broadform’.  
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Floor Plan 
 
 
 

 
 
 
 

COMING SOON 
 
 
 
 
 
 
 
Meeting Managers 
 
arinex pty limited has been appointed as the official Professional Conference Organiser (PCO) and looks 
forward to delivering an inspiring experience. 
We provide a highly creative and professional meetings and events management service to associations, 
governments and corporate organisations. 

arinex has been born out of combining the experience and resources of two highly successful 
organisations in Australia’s meetings and events industry, Tour Hosts and The Meeting Planners.  
Together, we collectively represent more than 50 years of experiences and, we’re proud to say, many years 
of delivering amazing client outcomes. 

For further details on the opportunities available please contact the ISBNPA 2011 Managers who will be 
pleased to assist you. 

 
 

Sponsorship & Exhibitions Account Manager 
ISBNPA 2011 

arinex pty limited 

 Address:  GPO Box 128 
  SYDNEY NSW 2001 
  AUSTRALIA 

 Tel:  + 61 2 9265 0700 
 Fax:  + 61 2 9267 5443 

 Email:  isbnpa2011@arinex.com.au  
 Website:  http://www.isbnpa2011.org   
 
 

All information and ideas contained in this document are confidential to arinex pty limited ABN 28 000 386 676.  
Exploitation or use of any of the materials or ideas contained in this document, without the prior written consent of 

arinex pty limited, may result in legal action being taken against those parties in breach of the confidentiality in which 
this document has been prepared, written and submitted.
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SPONSORSHIP, ADVERTISING AND MARKETPLACE 
BOOKING FORM 

 

ISBNPA 2011 
15 – 18 June 2011 

Melbourne Convention and Exhibition Centre 
 

Sponsorship & Exhibitions Account Manager 
ISBNPA 2011 
c/o arinex pty limited  
GPO Box 128 
SYDNEY NSW 2001, Australia 
 
A. SPONSORSHIP PACKAGE(S) REQUESTED COST A$ 
1. ………………………………………………………………. ……………………………….. 
2. ………………………………………………………………. ……………………………….. 
 

B. MARKETPLACE BOOTH REQUESTED 
Please reserve the following booth type (please tick):  
  

Trade Display  A$2,000 (incl. GST) 
Marketplace Position (number) (refer to floor plan)  
1st choice:……… 2nd choice:……… 3rd choice:……                 COST A$: ………………… 
 

Please indicate companies you do not wish to be placed near: ……………………………………                  
 

   
AMOUNT PAYABLE A & B 
 

A$ 

 
50% deposit payable 30 days from date of invoice 
 (Balance due: 1 April 2011) (incl. GST) 

A$ 

                   

Organisation name (for marketing purposes): 

Organisation name (for invoicing purposes): 

Address: 

City:  State: Post Code: 

Country:  

Sponsor / Exhibitor Contact:  

Position:   

Tel: Fax: 

Email: Website: 
 

PAYMENT DETAILS (please tick) 
  We wish to pay via company cheque.  Note all cheques must be made payable to: ISBNPA 2011, and should be 

forwarded to the Meeting Managers at the above address. 
  We wish to pay via EFT.  Bank details will be provided by the Meeting Managers with your tax invoice.  
  MasterCard            VISA             AMERICAN EXPRESS          DINERS 

Credit Card Number __________/__________/__________/_________  Expiry Date   _____/_____ 
 
Name on Card_____________________________Cardholder Signature_________________________ 

 
NB: All credit card transactions will attract a 4% credit card processing fee. This fee will be applied to the total amount 

payable 
SEE OVER FOR TERMS AND CONDITIONS ► 

Tel:  +61 2 9265 0700 
Fax:  +61 2 9267 5443 
Email:      isbnpa2011@arinex.com.au  
Web:     http://isbnpa2011.org   
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SPONSORSHIP BOOKING TERMS & CONDITIONS  
1. The Australian Goods and Services Tax (GST) at 10% is applicable to all goods and services offered by the Meeting Managers and all 

prices in this document are inclusive of the GST.  GST is calculated at the date of publication of this document.  The Meeting Managers 
reserve the right to vary the quoted prices in accordance with any movements in the legislated rate of the GST. 

2. Sponsorship will be allocated only on receipt of a signed Booking Form.  A letter of confirmation will be provided to confirm the booking, 
together with a tax invoice for the required 50% deposit.  The deposit is payable 30 days from the date of the tax invoice.   The balance is 
due and payable by 1 April 2011.  Applications received after 1 April 2011 must include full payment. 

3. All monies are payable in Australian dollars.  Cheques should be made payable to the ISBNPA 2011 and must be drawn on an 
Australian bank. 

4. All monies due and payable must be received (and cheques cleared) by the Meeting Managers prior to the event.  No company will be 
listed as a Sponsor in any official meeting material until full payment and a booking form have been received by the Meeting Managers. 

5. CANCELLATION POLICY: In the event of cancellation, a service fee of 50% of total fees applies for cancellations prior to 7 January 2011.  No 
refunds will be made for cancellations after this date.  After Sponsorship has been confirmed and accepted, a reduction in Sponsorship is 
considered a cancellation and will be governed by the above cancellation policy.     

6. No Sponsor shall assign, sublet or apportion the whole or any part of their Sponsorship package except upon prior written consent of the 
Meeting Managers.  

7. Sponsorship monies will facilitate towards the successful planning and promotion of the meeting in addition to subsidising the cost of 
management, communication, Invited Speakers, program and publications.  Sponsorship monies are not expended on any entertainment 
incurred which is incidental to the activities of the Meeting. 

8. Sponsorship entitlements including organisation logo on the Meeting website and other marketing material will be delivered upon receipt 
of the required deposit/full payment. 

9. Privacy Statement – YES I consent to my details being shared with suppliers and contractors of the event to assist with my participation, 
being included in participant lists and for the information distribution in respect to other relevant events organised by arinex pty limited.  
 [    ] NO, I do not consent. 

Yes I have read and agree to the conditions of sale above. 
 
Authorised by: ____________________________________ Date: _______________________________________ 
 
 
MARKETPLACE BOOKING TERMS & CONDITIONS 
1. The Australian Goods and Services Tax (GST) at 10% is applicable to all goods and services offered by the Meeting Managers and all 

prices in this document are inclusive of the GST.  GST is calculated at the date of publication of this document.  The Meeting Managers 
reserve the right to vary the quoted prices in accordance with any movements in the legislated rate of the GST. 

2. Marketplace will be allocated only on receipt of signed Booking Forms.  A letter of confirmation will be provided to confirm the booking, together 
with a tax invoice for the required 50% deposit.  The deposit is payable 30 days from the date of the tax invoice.  The balance is due and payable by 
1 April 2011.  Applications received after 1 April 2011, must include full payment. 

3. All monies are payable in Australian dollars.  Cheques should be made payable to the ISBNPA 2011 and must be drawn on an 
Australian bank. 

4. All monies due and payable must be received (and cheques cleared) by the Meeting Managers prior to the event.  No Exhibitor will be 
allowed to begin move-in operations or be listed as an Exhibitor in the on-site publications until full payment and a booking form have been 
received by the Meeting Managers. 

5. Public Liability insurance to a minimum of A$10 million must be taken out by each Exhibitor at their own expense.  A copy of the 
company’s public and product liability certificate must be submitted to the Meeting Managers at the time of submitting their booking form or 
by no later than 20 May 2011. 

6. CANCELLATION POLICY:  In the event of cancellation, a service fee of AUD$1,000.00 applies per Marketplace booking to cancellations on or 
before 7 January 2011.  No refunds will be made for cancellations after this date.  After space has been confirmed and accepted, a reduction in 
space is considered a cancellation and will be governed by the above cancellation policy.   Reduction in space can result in relocation of exhibit 
space at the discretion of the Meeting Managers. Any space not claimed and occupied before 1200 Wednesday 15 June 2011 will be reassigned 
without refund.   

7. The Meeting Managers reserve the right to rearrange the floor plan and / or relocate any exhibit without notice. The Meeting Managers will 
not discount or refund for any facilities not used or required.   

8. If it is intended to utilise a custom built stand, the Meeting Managers must be advised and such advice must include full details and stand 
dimensions.  This information must be received by no later than 1 April 2011.  All display construction requires the approval of the 
Meeting Managers and venue management. A pro rata fee will apply if any construction occupies space outside the specified space as 
indicated on the floor plan. 

9. No Exhibitor shall assign, sublet or apportion the whole or any part of their booked space except upon prior written consent of the Meeting 
Managers.  

10. Privacy Statement – YES I consent to my details being shared with suppliers and contractors of the event to assist with my participation, 
being included in participant lists and for the information distribution in respect to other relevant events organised by arinex pty limited.  
 [    ] NO, I do not consent.   

 
Yes I have read and agree to the conditions of sale above.  
 
Authorised by: ______________________________  Date: _______________________________________ 

 




